The Ambiguous Non-Conformism: Representations of
the Beatniks in William F. Brown’s Beat Beat Beat and
Consumerism

Yuri Shakouchi

This paper explores how the Beatnik stereotypes were referred to in William F.
Brown'’s paperback comic book Beat Beat Beat published in 1959 and why. The
Beatnik stereotypes began to emerge through young people with a particular
admiration for the bohemian lifestyles of the predominant writers of the Beat
Generation in the late 1950s. In some of the comic strips in Beat Beat Beat, the
Beatniks were criticized because of their conformism to Beatnik non-conformism.
Brown repeatedly suggests going back to the conformist way of life rather than living
the Beatnik bohemian way of life. However, in the cover pages of the book, Brown's
publisher tries to attract readers by drawing attention to the “hip” and “cool” elements
of stereotypical Beatniks. Brown ended up to being unable to show freedom from
mainstream consumer society and was, nevertheless, involved in the endless chain of
hip consumerism.
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DERS>TVIDTH D, Fred W. McDarrah (3. Z0EWE, DLIFO X ) I3 L Tw b,

There really are two kinds of Beats, people like [Kenneth] Patchen, the jazz musicians,
[Norman] Mailer, Jack [Kerouac], Allen [Ginsberg], they're really Hipsters. The Beatniks are
younger kids who are taking advantage of the trend. They don’'t know what they're rebelling
against. They just can't get along with their parents so they run away from home. (McDarrah
384-5)
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“You know what I plan? To finish this phony wine, go back home and marry Charlie” (Brown
n.pag.)o
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- Do you like girls?

- Do you cheer for the aspirin every time Bufferin reaches the bloodstream?

- Do friends say you're subliminal behind your back?

- Do you dig Mort Sahl for President?

If you can read- - If you answered “yes” to every question — MAN, YOU'RE BEAT!

Now stop trying to sneak away without paying the nice thirty-five cents like everybody else.

And don't let him sneak away either. GET WITH IT, MAN. DIG DOWN--- DEEP! (Brown n.
pag.)
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